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1 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication |\ ,e A pI ANNING & BUYING 1020070 18
2 (BS'EAN;”V'\IA)“('::'ITSOI';?;?AZ'SS Communication |\ ,e A pI ANNING & BUYING 1020073 30
3 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication | o 2 Al MARKETING & ADVERTISING 1020073 31
4 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication | » o\ /ERTISING IN CONTEMPORARY SOCIETY| 1020076 54
5 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication | o 2 Al MARKETING & ADVERTISING 1020122 30
6 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication |\ --e e T AINMENT & MEDIA MARKETING | 1020122 30
7 I(SSQI\/:n\/I\IA)u(I(t:IEg?IC?;rE]SdAl\g;S Communication |50 AND MANAGEMENT 1020129 47
8 ?SQ‘N;”V'\I/')‘J('SSS‘??;?A'\QSS Communication | 1e 0 A pI ANNING & BUYING 1020129 23
9 ?SQ‘N;”V'\I/')‘J('SSS‘??;?A'\QSS Communication | \ i\ /ERTISING IN CONTEMPORARY SOCIETY | 1020163 48
10 ?SQ‘N;”V'\I/')‘J('SSS‘??;?A'\QSS Communication | \ i\ /ERTISING IN CONTEMPORARY SOCIETY | 1020170 58
11 ?S"é‘l'\/:'l/'\l/')‘?tcimg(fiésgdA'\g;S Communication | o AND MANAGEMENT 1020170 38
12 ?SQ‘N;”V'\I/')‘J('SSS‘??;?A'\QSS Communication |p) <\l MEDIA 1020170 62
13 ?SQ‘N;”V'\I/')‘J('SSS‘??;?A'\QSS Communication |, <\ Al MEDIA 1020184 37
14 ?S"é‘l'\/:'l/'\l/')‘?tcimg?iésgdA'\g;S Communication | 1e 0 A pI ANNING & BUYING 1020187 16
15 I(Bs'é‘mi”v'\l/')“('tcimg??;%dA'\é'gs Communication | 1e 0 A pI ANNING & BUYING 1020206 30
16 '(BSQN;”V'\I/')“('SSS??;?A'\;;S Communication | \ i\ /ERTISING IN CONTEMPORARY SOCIETY | 1020208 15
17 I(Bs'é‘mi”v'\l/')“('tcimg??;%dA'\é'gs Communication | 1e 0 A pI ANNING & BUYING 1020253 18
18 Eséh/;rl/'}”)%'gﬁg‘fg;‘%dA'\ggs Communication | -\ TEMPORARY ISSUES 1020283 68
19 '(BSQN;”V'\I/')“('SSS??;?A'\;;S Communication |, e o1y E JOURNALISM 1020283 62
20 '(BSQN;”V'\I/')“('SSS??;?A'\;;S Communication | ;2 Al MARKETING & ADVERTISING 1020310 23
21 '(BSQN;”V'\I/')“('SSS??;?A'\;;S Communication | \ i\ /ERTISING IN CONTEMPORARY SOCIETY | 1020363 49
22 (BSQM'”V'\I/')“('QES‘??;?A'\QSS Communication |\ i\/ERTISING & SALES PROMOTION 1020363 45
23 (BSQM'”V'\I/')“('QES‘??;?A'\QSS Communication |, <\ +aAl MEDIA 1020378 57
24 (Bé’é‘dq/'}ﬂ)%“ggg‘??;gdg\ggs Communication | 1e 0 A pI ANNING & BUYING 1020819 19
25 (Bé’é‘dq/'}ﬂ)%“ggg‘??;gdg\ggs Communication |, <\ +aAl MEDIA 1020860 43
26 (BSQM'”V'\I/')“('QES‘??;?A'\QSS Communication |0 AND MANAGEMENT 1020870 26
27 (BSQM'”V'\I/')“('QES‘??;?A'\QSS Communication |, <\ +aAl MEDIA 1020870 48
28 (BSQM'”V'\I/')“('QSS‘??;?A'\QSS Communication |2 AND MANAGEMENT 1020872 56
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29 (BS:N;”V'\IA)“('SITS‘TESEA“SSS Communication |y, -l MEDIA 1020872 53
30 (BS:N;”V'\I/')“('::'ES‘TESEA'\SSS Communication |\ ,e A pI ANNING & BUYING 1020944 30
31 (BS:N;”V'\I/')“('::'ES‘TESEA'\SSS Communication |y, -l MEDIA 1020944 47
32 (BS'EAN;”V'\IA)“('&TSOI';?;?AZ'SS Communication | -\ rEMPORARY ISSUES 1020963 30
33 (BS:N;”V'\I/')“('::'ES‘TESEA'\SSS Communication |y, Al MEDIA 1021016 46
34 (BS:N;”V'\I/')“('::'ES‘TESEA'\SSS Communication |y, Al MEDIA 1021024 31
35 (BS:N;”V'\I/')“('::'ES‘TESEA'\SSS Communication | » o\ /ERTISING IN CONTEMPORARY SOCIETY| 1021024 30
36 (BS:N;”V'\I/')“('::'ES‘TESEA'\SSS Communication |\ ,e A pI ANNING & BUYING 1021029 18
37 ?SQM'”V'\I/')‘J('SESC:E‘;?A'\QSS Communication | \ i\/ERTISING & SALES PROMOTION 1021172 25
38 ?SQM'”V'\I/')“('SES??;?A'\QSS Communication | 1e 0 A pI ANNING & BUYING 1021213 26
39 ?s?ﬁ/:n\/l\l/l)u(lt(:img?icasrédAl\g;S Communication |, <+l MEDIA 1021213 41
40 ?SQM'”V'\I/')‘J('SESC:E‘;?A'\QSS Communication |, <\l MEDIA 1021220 30
41 ?SQM'”V'\I/')“('SES??;?A'\QSS Communication |\ i\/ERTISING & SALES PROMOTION 1021220 24
42 ?S"é‘l'\/:'l/'\l/')‘?tcimg(:?;%dA'\g;s Communication |\ TeRTAINMENT & MEDIA MARKETING | 1021220 36
43 ?SQM'”V'\I/')‘J('SES?E‘;?A'\QSS Communication | 1e 0 A pI ANNING & BUYING 1021290 26
44 ?éé‘dq/'}ﬂ)%“gmg??;%dggs Communication | o AND MANAGEMENT 1021298 38
45 '(BSQN;”V'\I/')“('SSS??;%O'A'\;;S Communication |\ i\/ERTISING & SALES PROMOTION 1021298 30
46 (Bgég,:'l,“.ﬂ)t‘(giﬂg‘f?é%dA“S"éis Communication |-\ .- TAINMENT & MEDIA MARKETING | 1021597 40
47 (Bgég,:"\,“,")t‘('(t;iﬂg‘f?;‘%dA“S"éis Communication | 1e 0 A pI ANNING & BUYING 1021615 10
48 (Bgég,:'l,“.ﬂ)t‘(giﬂg‘f?é%dA“S"éis Communication | ;2 Al MARKETING & ADVERTISING 1021615 30
49 (Bgég,:'l,“.ﬂ)t‘(giﬂg‘f?é%dA“S"éis Communication |, <Al MEDIA 1021615 35
50 (Bgég,:'l,“.ﬂ)t‘(giﬂg‘f?é%dA“S"éis Communication | Al MEDIA 1021656 30
51 (Béé‘dq/'}ﬂ)%“gmg??;;dg;s Communication | 1e 0 A pI ANNING & BUYING 1021656 18
52 Zé},:”\,“,")“(“(fﬂg‘f?;gdﬁggs Communication | ;2 Al MARKETING & ADVERTISING 1021656 19
53 (Bé’é‘dq/'}ﬂ)%“ggg‘??;gdg\ggs Communication | 1e 0 A pI ANNING & BUYING 1021699 33
54 (Bé’é‘dq/'}ﬂ)%“ggg‘??;gdg\ggs Communication | 1e 0 A pI ANNING & BUYING 1021765 21
55 (BSQM'”V'\I/')“('QSS‘??;?A'\QSS Communication |, i\/ERTISING & SALES PROMOTION 1021858 30
56 (Bé’é‘dq/'}ﬂ)%“ggg‘??;gdg\ggs Communication | ;2 Al MARKETING & ADVERTISING 1021858 30
57 (BS:?,'\,:Q,I\,A)U(“(;ES??;?AESS Communication | <\ +al MEDIA 1021858 35
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58 (BSQN;”V'\IA)“('SITS‘TESEA“SSS Communication {\,e A pI ANNING & BUYING 1021965 30
59 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication |\ ,e A pI ANNING & BUYING 1022022 35
60 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication |y, -l MEDIA 1022035 51
61 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication |50 \ND MANAGEMENT 1022040 44
62 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication |50 AND MANAGEMENT 1022100 20
63 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication |50 AND MANAGEMENT 1022161 26
64 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication |50 \ND MANAGEMENT 1022216 34
65 (BSQN;”V'\I/')“('::'ES‘TESEA'\SSS Communication |50 AND MANAGEMENT 1022258 25

Note :-

1) The marks declared are marks obtains after revaluation in individual subject only for the information of students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and caring out the
amendments in the results as per provisions of the ordiances in force. Ordinance 5048 is application for corrections.

4) Date of supply of mark sheets will be declared later.

DATE : 25.06.2025
MUMBAI :- 400 098

A.U. 25.06.25

for Director

Board of Examinations and Evaluation



