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1
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1020070 18

2
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1020073 30

3
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
RURAL MARKETING & ADVERTISING 1020073 31

4
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
ADVERTISING IN CONTEMPORARY SOCIETY 1020076 54

5
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
RURAL MARKETING & ADVERTISING 1020122 30

6
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
ENTERTAINMENT & MEDIA MARKETING 1020122 30

7
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
BRAND MANAGEMENT 1020129 47

8
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1020129 23

9
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
ADVERTISING IN CONTEMPORARY SOCIETY 1020163 48

10
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
ADVERTISING IN CONTEMPORARY SOCIETY 1020170 58

11
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
BRAND MANAGEMENT 1020170 38

12
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
DIGITAL MEDIA 1020170 62

13
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
DIGITAL MEDIA 1020184 37

14
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1020187 16

15
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1020206 30

16
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
ADVERTISING IN CONTEMPORARY SOCIETY 1020208 15

17
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1020253 18

18
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
CONTEMPORARY ISSUES 1020283 68

19
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
LIFESTYLE JOURNALISM 1020283 62

20
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
RURAL MARKETING & ADVERTISING 1020310 23

21
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
ADVERTISING IN CONTEMPORARY SOCIETY 1020363 49

22
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
ADVERTISING & SALES PROMOTION 1020363 45

23
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
DIGITAL MEDIA 1020378 57

24
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1020819 19

25
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
DIGITAL MEDIA 1020860 43

26
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
BRAND MANAGEMENT 1020870 26

27
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
DIGITAL MEDIA 1020870 48

28
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
BRAND MANAGEMENT 1020872 56
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29
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
DIGITAL MEDIA 1020872 53

30
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1020944 30

31
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
DIGITAL MEDIA 1020944 47

32
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
CONTEMPORARY ISSUES 1020963 30

33
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
DIGITAL MEDIA 1021016 46

34
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
DIGITAL MEDIA 1021024 31

35
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
ADVERTISING IN CONTEMPORARY SOCIETY 1021024 30

36
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1021029 18

37
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
ADVERTISING & SALES PROMOTION 1021172 25

38
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1021213 26

39
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
DIGITAL MEDIA 1021213 41

40
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
DIGITAL MEDIA 1021220 30

41
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
ADVERTISING & SALES PROMOTION 1021220 24

42
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
ENTERTAINMENT & MEDIA MARKETING 1021220 36

43
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1021290 26

44
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
BRAND MANAGEMENT 1021298 38

45
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
ADVERTISING & SALES PROMOTION 1021298 30

46
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
ENTERTAINMENT & MEDIA MARKETING 1021597 40

47
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1021615 10

48
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
RURAL MARKETING & ADVERTISING 1021615 30

49
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
DIGITAL MEDIA 1021615 35

50
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
DIGITAL MEDIA 1021656 30

51
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1021656 18

52
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
RURAL MARKETING & ADVERTISING 1021656 19

53
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1021699 33

54
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1021765 21

55
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
ADVERTISING & SALES PROMOTION 1021858 30

56
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
RURAL MARKETING & ADVERTISING 1021858 30

57
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
DIGITAL MEDIA 1021858 35
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58
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1021965 30

59
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
MEDIA PLANNING & BUYING 1022022 35

60
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
DIGITAL MEDIA 1022035 51

61
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
BRAND MANAGEMENT 1022040 44

62
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
BRAND MANAGEMENT 1022100 20

63
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
BRAND MANAGEMENT 1022161 26

64
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
BRAND MANAGEMENT 1022216 34

65
B.A. in Multimedia and Mass Communication 

(SEM VI) (CHOICE BASE)
BRAND MANAGEMENT 1022258 25

Note :-

1)  The marks declared are marks obtains after revaluation in individual subject only for the information of students.

 for Director

Board of Examinations and Evaluation

A.U. 25.06.25

2)  Final revaluation result will be declared only after revaluation of all  subjects applied for revaluation.

3)  Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and caring out the 

amendments in the results as per provisions of the ordiances in force.  Ordinance 5048 is application for corrections.

4)  Date of supply of mark sheets will be declared later.

DATE : 25.06.2025

MUMBAI :- 400 098


